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W E D D I N G  &  E V E N T S  I N D U S T R Y

Every Bride Posts Her
Dress Reveal.
Make Sure Your Boutique
Is Tagged.
Bridal boutique discovery is almost entirely driven by friend

recommendations and social media reveals. 'Who is your dress by? Where

did you get it?' is asked at every bridal shower and engagement party. uFire

makes sure the answer includes your boutique.
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T H E  P R O B L E M

Why Bridal Boutique Businesses
Struggle to Grow
👗  Bridal Discovery Is Social and Referral-Driven

Brides find their dress through Instagram posts, TikTok try-on content, and friends' recommendations

— not Google Ads. Without ambassador content, your boutique is invisible to brides in their discovery

phase.

💸  The First Visit Decides Everything

Brides typically visit 3–5 boutiques and say yes at one. The boutique that created the most social

proof and personal recommendation before the visit wins the appointment — and the sale.

📅  Your Sales Window Is 12–18 Months Before the Wedding

Brides order their dress 12–18 months before their wedding. Without a consistent ambassador content

strategy reaching newly engaged brides, you miss the window before competitors fill it.
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T H E  S O L U T I O N

How uFire Works for Bridal Boutique
1 Recruit Recently Married Brides as Ambassadors

We enroll brides who said 'yes to the dress' at your boutique and loved the experience. They

post their dress reveals, their try-on content, and their 'this boutique found my dream dress'

testimonials.

2 Launch Bridal Try-On Content Campaigns
Dress reveal content, 'I said yes to the dress!' moments, boutique atmosphere content, 'the

stylists here knew exactly what I wanted' testimonials. Content that makes every newly

engaged bride want to book an appointment with you.

3 Pay Per Post, Fill Your Appointment Calendar
Flat per-post pricing. When a newly engaged bride is searching for dress inspiration and sees a

friend's stunning reveal from your boutique, your name is the first appointment she books.
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T H E  N U M B E R S

The Math Behind the Campaign

$2,200
Average bridal gown sale

value

88%
Of brides found their

boutique through a friend's

recommendation or social

media post

3
Average number of

boutiques a bride visits

before purchasing

A 12-post ambassador campaign costs $400–$900. If it generates 8 new

appointments, converting at 40% to $2,200 sales, that's $7,040 — a 7–17x

return on campaign spend.
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Ready to Turn Your
Community Into Your
Marketing Team?

ufire.ai/brands/bridal-boutique

Ambassador marketing for Bridal Boutique — powered by uFire.

80% to ambassadors · 250–10K followers · Pay per post · Cancel anytime
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