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ADDITIONAL DISCOVERED NICHES

Driving School:
Every 15-Year-Old in

Provo Needs a Driving
School Recommendation

Driving school recommendations travel through parent networks instantly.
'Which driving school did you use?' is asked in every PTA meeting, church
gathering, and neighborhood text thread when kids hit...
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THE PROBLEM

Driving School: Why Traditional
Marketing Fails

Parents Choose
Driving Schools
From Other
Parents

Nobody researches 10
driving schools — they
ask two trusted friends
and pick the one that
comes most highly
recommended. If
you're not being
recommended, you're
not being chosen.
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17

Teen Driver
Season Creates
Annual Demand
Spikes

The 15-16 year old
driving rush is annual
and predictable.
Building community
presence before the
rush ensures you
capture students
before they book
anywhere else.
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LTI

Budget Schools
Undercut on
Price

Basic driving schools
compete on price
alone. You win on
results, safety record,
and parent trust — but
those advantages only
matter if parents know
about them through
trusted community
voices.
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THE SOLUTION
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How uFire Works

Recruit Local
Ambassadors

We find community members
with 250-10K local followers
who authentically match your
driving school customer profile
in Provo, UT.

Launch Real Content

Ambassadors experience your
driving school, create
authentic posts, and share

them with their local following.

Real people, real content, real
trust.
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Pay Per Post

80% of your campaign budget
goes directly to ambassadors.
No agency fees, no wasted
clicks. Only pay when
authentic content goes live.
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Driving School: The ROI Case

$400- 88% 30,000+
$800 Parents who chose their BUeralled sudkEmie

teen's driving school plus tens of thousands of
Average driving school based on recommendation Provo-area teens who
enrollment (behind-the- need driver's ed annually
wheel + classroom

package)

A driving school enrolling 200 students per year at $600 average =
$120,000 in annual revenue. A campaign generating 40 new enrollments =
$24,000 from a $600-%$1,200 investment. Parent referrals compound year
after year as families share recommendations with each new wave of teen
drivers.

file:///Users/alfred/.openclaw/workspace/projects/pitch-decks/ufire-pitch-driving-school .html 4/5



2/24/26,2:40 PM uFire — Driving School

uFire

Ready to Turn Your
Community Into Your
Marketing Team?

Join the driving school owners in Provo who are already growing
through community ambassador marketing.

ufire.ai/brands/driving-school

No contracts. Pay per post. Cancel anytime. 80% to ambassadors.
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