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C H I L D R E N ' S  M U S I C  S C H O O L  —  A M B A S S A D O R  M A R K E T I N G

Music Parents Are Proud
Parents —
Give Them a Platform to
Prove It
uFire connects Provo-area music schools to local parents (250–10K followers)

who post recital highlights, practice milestones, and proud music moments. You

pay per post. They grow your enrollment.

UF I R E .A I /B R A N D S /MUS I C -S C H O O L

uFire.ai — Ambassador Marketing Platform Children's Music School Pitch Deck
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T H E  P R O B L E M

Why Traditional Marketing Fails
Music Schools

✗ 🎵  Music Education Is 100% Word-of-Mouth Driven

Parents find music teachers through other parents — period. In Provo's tight LDS
community where musical performance is culturally valued, the referral network is strong
but informal and untapped.

✗ 🎹  Recital Moments Go Viral Privately — Not for You

A student playing their first complete song is one of the most shareable parent moments
on social media. But that content lives in private family feeds, not working to bring you
new students.

✗ 📉  Low Marketing Spend Despite High Lifetime Value

Music students often study for years. A student who starts at age 6 is worth thousands in
tuition — yet most music schools spend almost nothing on acquiring new students
systematically.
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T H E  U F I R E  S O L U T I O N

Simple. Trackable.
Human.

1 Recruit Local Music-Family Ambassadors
We match your school with verified local parents in Provo whose children are in music
lessons or whose followings include young families seeking enrichment activities.

2 Ambassadors Post Real Progress Content
Proud parents share recital clips, "6-month progress" videos, and milestone
moments — content that resonates emotionally and converts other parents scrolling
their feeds.

3 Pay Per Post — Watch Your Studio Fill
80% of every dollar goes directly to ambassadors. You control the budget, paying
only when authentic content reaches your target audience.
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T H E  M A T H

Why Ambassador Marketing
Wins for Music Schools

$80–
$120/mo

Average monthly music
lesson tuition per student

4–8
years

Average student tenure for
committed music learners

Strong
LDS

Provo music culture —
families actively seek
performance training

A music student at $100/mo who studies for 5 years generates $6,000 in

tuition. Ten ambassador posts costing $400–$1,000 that bring in 3 new long-

term students create $18,000+ in LTV — an 18–45x return on ambassador

spend.
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uFire.ai

G E T  S TA R T E D  T O D AY

Ready to Turn Provo's
Musical Families Into Your
Enrollment Engine?
We're launching in Provo, UT — children's music schools are among the
first to go live. Limited brand spots available.

ufire.ai/brands/music-school

No contracts. Pay per post. Cancel anytime. 80% goes directly to ambassadors.
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