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TRAMPOLINE PARK — AMBASSADOR MARKETING

This Is the Most
Shareable Fithess
Content on the Planet

You Just Need People to
Capturelt

uFire connects Provo-area trampoline parks to local community members (250-

10K followers) who post authentic content about your business. You pay per
post. They spread the word.
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THE PROBLEM

Why Traditional Marketing Fails
Trampoline Park Businesses

X @ Incredible Content Is Being Created in Your Park Right Now

Every day, families and teens capture amazing trick videos, birthday moments, and joyful
experiences in your park — and post them without tagging your business or driving new
visitors.

X & Birthday Party Bookings Drive Your Revenue — But Discovery Is
Broken

Birthday party group bookings are your highest-value transactions. But parents discover
trampoline parks through their kids' social circles — a channel you're not systematically
reaching.

X X Competition From Multiple Entertainment Options

Families have endless entertainment options. Without strong social media presence and
peer word-of-mouth, your park loses out to escape rooms, bowling alleys, and movie
theaters.
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THE UFIRE SOLUTION

Simple. Trackable.
Human.

Launch Your Campaign

Set your budget, post requirements, and brief. We match you with verified local
ambassadors in Provo who already love visit the trampoline park.

Ambassadors Post Authentically

Real locals create genuine content about your trampoline park and share it with their
250-10,000 followers. You pay only when posts go live.

Watch Word-of-Mouth Scale

Each post reaches local followers who trust the person posting — driving inquiries,
bookings, and revenue to your trampoline park.
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Why
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Outperforms Every Other Channel

30+

Experiences captured per
day in the average
trampoline park —

untapped content
goldmine

$500- Kids
$2,000 recruit
e kids

highest-revenue
transaction type Children ask to return
because their friends saw
the content — social is the
sales cycle

Birthday party bookings average $500-$2,000 and are chosen based on where

kids' friends have been. When local ambassador families post trick videos,

birthday highlights, and 'my kids are obsessed' content, they directly drive the

group bookings that drive your revenue.
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GET STARTED TODAY

Ready to Turn Provo's
Community Into Your

Marketing Team?

We're launching in Provo, UT — trampoline park businesses are among the
first to go live. Limited brand spots available.

ufire.aifbrands/trampoline-park

No contracts. Pay per post. Cancel anytime. 80% goes directly to ambassadors.

Trampoline Park Pitch Deck
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